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A “East-Oriented” dairy market
SRABHNT AT, FATHRAET S

Global dairy market turns to a buyer’s market, and the market size of the East is still growing

KA, =EEFPHIaNFERAE

Ovine dairy market rise in the East
FRLSEBRTINFRLISTES, RRENRXNRELRIEM

Eastern market welcomes new dairy category, which paves the way for the fast
development of ovine dairy industry

KA, EARBEFHHNFAE
Work together toward East
FHESATE, WHBEI AR AH#E

Explore the East market, striving for the industrialization and

commercialization of ovine dairy industry t_% A
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A “East-Oriented” dairy market
SHILBHENT A, FATHRAET S

Global dairy market turns to a buyer market, and the market size of the East is still
~growing
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Current Situation and prospect of bovine dairy market

I > 20154 B1EREISCHE TR 30E R SRR,
ERIGILPETS, TIHTKRER, £IK
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EU milk quota removal, supply surplus

> HFIMBER, ELEFE, TF=. BR=
MIERE, ME—ERZE3ED/ILLAT;

milk price falls

> BAMIZHIEFR, FILmRERZR,

N = . market environment is challenging,

- y development of bovine dairy market is

P \ M limited.
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China is still the biggest market for imported dairy products
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BR0AE  sEnRmETETE, ETN
Market demand in China remains positive

> ERAPELZFNREARTEFRAXEZMARRE; Hazel
air pollution has brought profound impact and risk
to China’s economy and food safety

> RN EME2EINMNNE; Increased awareness of
food safety and security;

> #ORM. NEEMIAH mERHESZNIL; Imported
food and functional dairy products are getting more

and more preferred.

> 5%, KEZWILPMHEEESEKERIERE
10% ; Compound annual growth rate of infant
formula sales turnover in the last 5 years
maintains at 10%

> ZRRBUGR, WiLILmTizEigE20%
Loosening of one-child policy further provides

demand
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Ovine dairy market rise in the East
FRAMEERTIINRRIERZES, RREFPAEENRERRNEH

Eastern market welcomes new dairy category, which paves the way for the fast
development of ovine dairy industry
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Chinese consumers favor safety dairy products, trust NZ origin

HIRE BRI NERE EEE

Resource Advantsg Know-how Safe Quality Strict Supervisiog
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IBEFE LMER 105 85%EHIARE
BEBBREA;
ey FESAEUANENNG OEREANET, FESS . DEDRBREE;
AREE EHHIA; ESENHNERTEES . srRE. HOEAPS

BRE, HLEEiX85%.
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PEZmEEE, BNTR

Strong buying power for infant formula in China

> BAPEZRFETIT, BT /NMLEERDDARES);
Although China’s economy slows down,
consumption power for infant formula is still
strong.

> HEREFHRIN421/422454, 6T ARAFIT 27
¥, BERIAHEEN; the 421/422 family
structure;

> (15ERFEFEFXRARE) ERFXEBABILE
HIX 38927, BRHERFREWAIEN2/3,
Statistic shows average per month expenses for
one child is 3892rmb, account for 2/3 of the

average family earning per month.
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PEASEFEAR, FIHEK

Goat/Sheep infant formula gets popular in China

> Bimftias, LFPEK

JLINA S E R S LB 2 M2013E/129%F20144F
#36%, SMAIEMIRKAL; premium

segment of infant formula grows.

> BEFRKE, ILFNEK
EFASRTEBSENNEBEENEE 2,

5EEEX91%, EFMOMETETEDRY
#78. High nutritional value e ]




BRDNE FELSERESEINN, FPHEISTN

REnEE The outstanding nutritional value makes “Yang” Formula a promising future

> INSRERED, YB98HRY)

PR AEIER :SUE GREAE 8 $ IS

Intolerance to cow’s milk and lactose is
growing in Asia;

> INAER, ARIRIER

Goat/Sheep milk has much higher tolerance
than cow’s milk
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BAOAR  cEnRwmmEmER, SEES
Dairy market to be further diversified

120012 2B THi%;

Bal 2 EH15£9301Z;
5EATRITIAZI1201285;
IFEPHEFIT—F,
BEPFERETIN.

8, ZHlFLiRrRRENAR
EEMMIE,

* Infant formula market at a size of 120b;
* Yang formula has now a market size of 2b, and is expected to take 10% of the 120b in 5 years;

« Goat has seized a great part of it so far, and paved the way for her nicer-looking sister sheep} &= | o
BUT it is limited to the development of sheep milk resources.
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Stock farming restructure is necessary

SN FRNFIESER, AKAiEFEHZEL; environment

pollution , water and land use problems of bovine dairy

WBFLEMFRHFIENITRNDESZ; Ovine dairy is more

environmental friendly compared to bovine dairy;

KiithEd, BFESPHALEBELAHZFNE. LSMELESFT~ L E

¥, From a long term perspective, the economic value and
social value of ovine dairy will be much higher than that of the
bovine dairy;

A= BEFDFULABELEEERMENSRGE, BRBRAFHE=
LM —3kFrE9RF NZ has its advantageous condition for the
industrialization and commercialization of ovine dairy industry,
and this will be a new business card for the

industry. O 7 !
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Work together toward East
FRSATE, WHBEI AR A#E

Explore the East market, pushing forward the process of the
industrialization and commercialization of ovine airy industry
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Blue River, NZ ovine dairy brand player

B, EERNEe L, SHRITEFIEWARE.

Blue River devotes to boost and develop the commercialization of ovine dairy.
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B, B5&REFHE
Hand in hand, introducing NZ ovine dairy to the World

B5BEEF, EBEERRA. BRI EAEED;

To seek for government’s support to ovine dairy industry;

BS5iTWEF, iLESIMRIMAZISTFEDNSGFAERE;

To attract more and more farmer to farm dairy sheep;

BSHHEF, EEIREREE, MBSEFEDN™ming,

To work with R&D third parties, standardize sheep dairy product
quality;

Eﬁ%ﬁ%ﬁ%%, AMB=RBFEXMNEB, MHEFIHXEMNE;

TéfWoﬂ(ﬂwit( \_/_ge_ryone,hto endorse for NZ ovine dairy culture, build up
cultural t/alcf-«_‘—i , | = _. \ :
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BN EHESF,

HEEMERUMESTFE!
Hand in Hand, Striving for the Prosperity and

Development of Ovine Dairy Industry!






